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What are some ways you served youth with 
core services that you offered everyone?

• Systems and Individual Advocacy

• Peer Support/Peer Mentoring

• Independent Living Skills Training

• Information and Referral
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What are some ways you served youth with 
core services tailored specifically for them?

• Systems and Individual Advocacy

• Peer Support/Peer Mentoring

• Independent Living Skills Training

• Information and Referral
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Give examples of “next steps” a CIL can 
take to expand and grow current youth 

services/outreach.
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What collaborations or partnerships have 
especially added to your youth programming 

either in outreach or program delivery?



6

How do youth consumers typically hear 
about or find your CIL? (Marketing)
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What ONE tip do you think is most important 
for centers to grow their youth program?
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CIL-NET Attribution

Support for development of this technical assistance 
information was provided by the Department of Health 
and Human Services, Administration for Community 
Living under grant number 90TT0001. No official 
endorsement of the Department of Health and Human 
Services should be inferred. Permission is granted for 
duplication of any portion of this information, 
providing that the following credit is given to the 
project: Developed as part of the IL-NET, an 
ILRU/NCIL/APRIL National Training and 
Technical Assistance Program.
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